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Top-ranked sourcing hotspots for the next five years, 2019-2023
Share of apparel CPO respondents including country in top three, % %point change

A

India

Vietnam -2
Bangladesh A S
Indonesia

A M

Source: McKinsey Apparel CPO Survey, 2023
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Fashion executive sentiment towards market growth prospects in 2025 vs 2024,

Oy
F

Overall sentiment

(net intent)
Promising Unpromising

China 45 -18
India 13 +54
Other APAC mature 9

(e.g. Japan, Korea) +54
Other APAC

emerging (e.g. 14 +44

Thailand, Indonesia)

Note: Overall sentiment calculated as % with positive sentiment minus % with negative
sentiment

Source: BoF-McKinsey State of Fashion 2025 Executive Survey
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Retail sales year-on-year growth by geography and segment, 2025E,
%

Non-luxury
12t0 17
3to4 2t0 4 2t0 4
Luxury
15 to 20
3tob
1to 3
-3t0 0
India us Europe China

Source: McKinsey Fashion Growth Forecasts 2025
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Source: BoF-McKinsey State of Fashion 2025
Photo credit: BoF-McKinsey State of Fashion 2025
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