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LONE1591999

1. BOF, The Sustainability GAP, How Fashion Measures Up, March 22, 2021

2. https://www.bangkokbiznews.com/news/detail/859943 ﬁ'lm’mﬁffﬂ ‘BCG Economy’ luiaa

vl wasugnialve

3. https://www.nxpo.or.th/th/bcg-economy/ BCG in Action: The New Sustainable Growth

Engine

4. https://eraz-conference.com/wp-content/uploads/2020/04/ERAZ.5.P.2019.149.pdf

Sustainable Marketing in Fashion Industry-Green is the New Black

5. https://www.thaitextile.org/th/insign/detail.1692.1.0.html

6. https:// www.mdpi.com/2075-471X/8/4/27/htm

7. https://www.bcg.com/publications/2020/fashion-industry-reset-covid Fashion’s Big Reset,

June 1, 2020

8.file:///C:/Users/Windows%2010%20Pro/Downloads/Circular_Economy_and Waste in_the F

ashion_Industry.pdf
9. 7 Sustainable Fashion Trends for 2021, 8 January 2021

10. https://eraz-conference.com/wp-content/uploads/2020/04/ERAZ.S.P.2019.149.pdf

Sustainable Marketing in Fashion Industry-Green is the New Black

11. Textile Outlook International Business and market analysis for the global textile and

apparel industries No 207 January 2021

12. https://www.sc-grand.com/about-us-2/

13. https://www.facebook.com/watch/?v=2763214253908965

14. https://www.nxpo.or.th/th/bcg-economy/ BCG in Action: The New Sustainable Growth

Engine

15. BOF The Sustainability Gap How Fashion Measures Up March 22, 2021
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16. nMsaunuILuUN&aY (Focus Group) 1584 8nanssudmany BCG Economy dalag d11neu
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17. Fibre2Fashion: “EU should speed up recovery of textile sector: EURATEX”, by
Fibre2Fashion News Desk (RKS), February 23, 2021

18. AnATLTIN WAUNITINUS NTTUNITHIANITUTEN WauTYuATUA 371A; www.sc-grand.com

www.circular-club.com
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